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EXECUTION

RESULTS

Help Clemson University increase social media visibility for the Men of Color 
National Summit and promote Strategic Priority #4.

“Clemson is committed to creating best practices for inclusive excellence, and the Men of Color National Summit 
reinforces that commitment by preparing these young men to succeed in college, whether at Clemson or anywhere 
that fits their goals…This summit is just one part of Clemson’s long-term vision to prepare a broader mix of 
students for college and future career success.”

—Jim Clements, Clemson President

Apogee reached out to Clemson administrative leaders about creating a social media feed to showcase 
social posts from the summit. After being connected with organizers from the O�ceof Diversity and 
Equity, Apogee’s Campus Life Channel National Client Coordinator collaborated to create a campaign 
to drive awareness, connect with attendees, and with the university. The organizers were thrilled and 
provided information about the summit’s social media promotions. Apogee created a social media feed 
to aggregate Instagram and Twitter posts using #ClemsonMOC and a geofence to ensure the content was 
coming from campus. Once users posted with the hashtag, Apogee’s Campus Life Channel team curated 
and reviewed the posts according to Clemson’s school-specific content curation guidelines. Approved 
posts were consolidated into a social media feed and displayed across campus via digital signage 
and the Stream2 IPTV solution.

1,253 Instagram and Twitter posts, submitted by 646 unique users, were reviewed using #ClemsonMOC 
and were displayed in a social media feed across campus. The social posts garnered over 2,136,721 views on 
social media. This is over and above the viewership on digital signage and Clemson’s IPTV service, Stream2. 
Participants posted photos on their social media accounts with notable figures including Tavis Smiley, 
John Quiñones, Roy Jones, Desmond Howard, Marc H. Morial, and Sergio A. Garcia. Throughout the summit, 
participants were incentivized to use the o�cial hashtag due to the “celebrity e�ect.” Summit attendees 
became campus celebrities as they saw their Instagram and Twitter posts exhibited 
on public-facing digital signage. 

Clemson was able to foster an inclusive community by encouraging diversity- based conversations and 
teaching men of color how to overcome issues related primarily to educational and career opportunities. 
Finally, students were more engaged with the Campus Life Channel as they walked around Clemson and 
noticed the channel displaying administrative memos interspersed with student-created content and 
photos from the Men of Color National Summit, ultimately driving further involvement on campus 
and contributing to persistence and retention goals.

GOALS
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GOALS

CHALLENGES

Back in 2009, Centenary students, like college students everywhere, were bringing more 
and more devices with them—and expecting wireless connectivity not just in the classroom, 
but in the residence halls. Centenary wanted to expand wireless access to its residence halls 
not just for the incoming group of student residents, but also to support growing connectivity 
needs for the whole campus for years to come. Centenary decided that outsourcing to a 
third-party was the best solution for them since their 5-person IT department had 
neither the sta�ng or expertise to provide wireless networking.

•    Lack of wireless infrastructure for the residence halls.
•    Small IT department struggled to keep up with bandwidth 
      demands and provide residential networking.
•    Strained wireless network in the face of accelerated device adoption.
•    IT awash in a blizzard of troubleshooting phone calls.

SOLUTIONS

RESULTS

•    Wireless infrastructure throughout the residence halls.
•    An expandable Wi-Fi network.
•    24/7 troubleshooting and support services.
•    Isolating the student and administrative networks to better locate security
•    Breaches and guard against viruses bleeding into the other network.
•    Complete wireless upgrades every 3-5 years.

•    Wireless connectivity for all student devices.
•    Better infrastructure to guard against security breaches.
•    Increased student satisfaction.
•    Extra time for IT department to focus on strategic and academic issues.
•    Savings of over $1.4 million over the life of the contract.

Apogee’s tailored solution for Centenary included:

With the cutting-edge network, Centenary obtained 
exceptional results, including:

“The student comes first,” is the mantra at James Madison 
University (JMU), a large public university in Harrisonburg, Virginia. 
So, when the school’s 20,000 mostly undergraduate students 
started demanding comprehensive wireless access, JMU listened. 
With time a critical factor, JMU made the strategic decision to 
outsource and partnered with Apogee to deliver a complete 
re-implementation of the campus residential network. The result: 
JMU saved significant equipment costs, reduced sta�ng costs, 
attained excellent connectivity (despite major density challenges) 
and installed the network quickly and e�ciently. Best of all, student 
complaints about connectivity have become almost non-existent.

OUTSOURCING WI-FI—
THE SECRET TO SPEEDY
ROLL-OUT AND GREATER
STUDENT SATISFACTION

CASE STUDY

“By outsourcing to Apogee, we found a partner that can 
communicate and has systems in place that we fully leveraged. 
We are confident that the benefits of our new relationship will 
position us for the long run. We’re excited about this 
collaboration now and into the future.”

- Dale B. Hulvey, Assistant Vice President for Information Technology, 
and Dick Johnson, Director of Technical Services, 
James Madison University
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GOALS

CHALLENGES

JMU was an early adopter of wired internet years ago. But in recent years, the school faced 
increasing pressure from studentsand parents to upgrade wireless technology to provide 
seamless and robust access. This situation worsened with the rise of smartphones. 
In addition, parents complained that their students were using up their cellular data plans 
rapidly and incurring extra charges. JMU decided that outsourcing to a trusted outside 
partner, instead of handling it in-house, would ensure a speedy rollout and greater student 
satisfaction, and be the most cost-e�ective option.

•    Achieving strategic goal of re-implementing residence hall network to meet students’ expectations.
•    Overcoming significant density issues to provide excellent connectivity.
•    Creating a residential network separate from the administrative network to reduce security threats.
•    Completing the install quickly and e�ectively.
•    Ensuring budget stability.

SOLUTIONS

RESULTS

•    Implementation of a high-speed, stand-alone, student ResNet solution.
•    Transferred risk away from the university with built-in replacement costs.
•    Increased bandwidth that scales as technologies advance and the university expands.
•    Proactive monitoring and troubleshooting.
•    Regular refreshes and upgrades.
•    24/7/365 network and student support.

•    Reliable, scalable network deployed in all 28 residence halls.
•    Wi-Fi performance exceeding expectations.
•    Greater student satisfaction.
•    Substantial savings in equipment costs and manpower.
•    Help desk calls down 95%.
•    Speedy, safe installation.
•    Predicable funding model for future innovation.

Apogee’s tailored solution for JMU included:

With the cutting-edge network, JMU obtained 
exceptional results, including:


